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Since the creation of the Kindle Unlimited logo in July 2014, the parent Kindle 
brand and overall Amazon brand has evolved. Kindle Unlimited has grown to 
over 11 million subscribers world wide. We want Kindle Unlimited to be the 
world’s most loved reading subscription. The purpose of this document is to 
provide a high-level overview of a proposed brand strategy externally and 
internally to improve and update our brand identity. 

PROBLEM 
STATEMENT
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BRAND STRATEGY

EXTERNAL STRATEGY 

Logo Update 

- Refresh and stacked logo versions 

Typography  

- Header/subheader/why lines  
- Marketing material copy 
- Line height, spacing, etc 

Color palette and color combinations 

- Establish guidelines  

Graphical elements  

- Filters, textures/color blocking, icons, 
illustrations and any other graphical 
treatments 

- Photography and photography styles 
- Stock photography or new themed 

photo shoots 
- Bookwall updates 

INTERNAL STRATEGY 

Brand purpose/mission/values  

- Work with stakeholders/leadership to discuss and 
write this together 

Establish a wiki for Designers and stakeholders 

- KU global brand guidelines  
- Creative templates 
- Resource page: stock photography, logos, fonts, 

past campaigns, etc 
- FAQ’s 

Marketing initiatives  

- Brainstorm and come up with exciting marketing 
campaigns and how to integrate with social media, 
emails, newsletter, etc 

- Create seasonal style guides for subscriptions and 
KU Deals. Continuously re-imagining how the 
brand evolves and adapts to the new design 
trends. 

PHASED 
APPROACH
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Own & Improve our current automation program 

- We have a few automated templates we use in 
BannerX. We need to have dozens of options to 
use in different settings (e.g. one set for new 
releases, different sets per genre) 

Brand bar raiser  

- Work with current designers worldwide to establish 
a bar raising program for marketing visuals and 
graphics 



Q 1  -  Q 2  O F  2 0 2 2

PREVIEW 
OF UPDATES





DIVERSIFY OUR 
BRAND BY ADDING 
ILLUSTRATIONS 



 7A M A Z O N  C O N F I D E N T I A L    / /     K I N D L E   U N L I M I T E D   B R A N D   S T R A T E G Y  2 0 2 1 - 2 0 2 2 6

KINDLE 
UNLIMITED 
LP UPDATES



SOCIAL 
MEDIA 
CAMPAIGNS
#KINDLEUCANDIDS

Encourage readers through 
marketing campaigns to share on 
social media and then promote 
and integrate user generated 
content in our marketing materials 
and/or highlight in our email 
newsletters. 
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GLOBAL 
WIKI UPDATE
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STRATEGIZE 
AND PLAN NEW 
PHOTOGRAPHY


